
Why guest experience starts with 
the first click
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of travellers research 
travel on their mobile
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The impulse to travel is one of 
the hopeful symptoms of life

Agnes Repplier

“
”
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Dreaming
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Nurturing the dream
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First impressions 
matter
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Which hotel do you book 
on first impressions?
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Which hotel do you book 
on first impressions?

10

B



Which holiday park do you 
book on first impressions?
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Which holiday park do you 
book on first impressions?
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Which holiday cottage do you 
book on first impressions?
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Which holiday cottage do you 
book on first impressions?
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Out of sight, out of mind
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Google Traffic & Key Phrase Timeline
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Planning
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Navigating the 
information maze
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Booking.com 
vs Direct
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Package Up
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Easy to book
Google-optimised content 
High quality design and imagery
Accessibility and compliance
Simple navigation and clear
Virtual tours
Video and dynamic content (where relevant)

The Do’s
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The Don’ts
Invisible ‘book now’ button
Cluttered design
Outdated information
Slow loading times
Lack of mobile optimisation
Dull design, imagery and small text
Confusing and busy navigation
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Increased engagement
Improved guest satisfaction and experience
Reduced reliance on OTAs (Online Travel Agents)
Increased direct bookings

The impact of a brilliant website
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https://www.clock-work.co.uk/
https://www.bcorporation.net/en-us/find-a-b-corp/company/clockwork-marketing/
https://www.instagram.com/clockwork_marketing/
https://www.facebook.com/Clockworkmarketing
https://www.linkedin.com/company/clockwork-marketing
https://twitter.com/clockworkm
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