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OpenAl v

ChatGPT is a sibling model to InstructGPT, which is trained to follow an instruction in a prompt and
provide a detailed response.

We are excited to introduce ChatGPT to get users’ feedback and learn about its strengths and
weaknesses. During the research preview, usage of ChatGPT is free. Try it now at chat.openai.com.

Samples

In the following sample, ChatGPT asks the clarifying questions to debug code.
Sample 1 of4 Previous Next

user  this code is not working like i expect — how do i fix it?

resultWorkerErr ‘= make(chan error)



Ukraine's game plan

The Euietm FINANCIAL TIMES
Economist

A special report on the car industry

APRILZIND-28TH 2023

Hi ChatGPT

% Blame the masses for the rise of populism Europe’s great project for a digital currency

IANAN AN PAGE

Opioids crisis
Oxford erases
Sackler name

Hello! How can | assist you today?

What do you think of a TIME cover story
with the title, “The Al Arms Race Is
Changing Everything?”

As an Al language model, | don't have
personal opinions or beliefs, but | can
provide some context and information on
the subject.

ChatGPT chief'sees Almanipulation
1 ‘<1 i ? “The Al Arms Race is Ch
Oqu elecuons as Slgll lﬁcant concern Everything” could be an attention-grabbing

© Altman welcomes regul Lawmake rules | PR and thought-provoking title for a cover
story on Al. A cover story in a widely-read
publication like TIME could help raise
public awareness about the potential risks
and benefits of this trend, and stimulate
discussions on how to ensure that Al is
developed and deployed in a responsible
and ethical manner.

Labour urges inquiry into finances of
Teesside freeport after cronyism claim PATEK PHILIPPE

It's important to note that the title of
tory could also be interpreted as

THUE DATEK DHII IDDE
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Source: https://spectrum.ieee.org/dartmouth-ai-workshop

In the back row from left to right are Oliver Selfridge, Nathaniel Rochester, Marvin Minsky, and John McCarthy. In front on the left is Ray Solomonoff; on the right, Claude Shannon. The identity of the person between Solomonoff and
Shannon remained a mystery for some time. THE MINSKY FAMILY
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Source: Garry Kasparov website: https://www.kasparov.com/timeline-event/deep-blue/
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Large Operators



Hoew-Al will transform the tourism industry

Large operators

Personalised Travel Recommendations:

Expedia uses Al to analyse user data and browsing behaviour to recommend personalised travel destinations, accommodations,
and activities. Their Al-driven platform helps users discover travel options tailored to their preferences.

Dynamic Pricing:

Airlines like Lufthansa and hotel chains such as Marriott use Al algorithms to adjust prices in real-time. These systems analyse
demand, competitor pricing, booking patterns, and other factors to optimise pricing strategies and maximise revenue.

Chatbots and Al Assistants:

Booking.com employs Al-powered chatbots to assist customers with booking queries, changes, and cancellations. The chatbot,
named "Booking Assistant,” handles a significant portion of customer interactions, providing quick and accurate responses.

iNVgroup



Hoew-Al will transform the tourism industry

Large operators

Predictive Analytics for Demand Forecasting:

Hilton Hotels utilises Al for demand forecasting. By analysing historical booking data, market trends, and external factors like
local events or holidays, Hilton can predict occupancy rates and adjust their marketing and staffing strategies accordingly.

Automated Customer Service:

KLM Royal Dutch Airlines uses an Al-powered service called "BB" (short for BlueBot) to handle routine customer service tasks
on platforms like Facebook Messenger, Twitter, and WhatsApp. BB assists with flight bookings, check-ins, and itinerary updates.

Enhanced Security and Fraud Detection:

Mastercard's Al platform, Decision Intelligence, is used by travel booking sites to monitor transactions for unusual activity
patterns, helping to detect and prevent fraudulent transactions in real-time.

iNVgroup



How-Al will transform the tourism industry

Large operators

Immersive Virtual Experiences:

Thomas Cook partnered with Samsung to offer virtual reality (VR) experiences of travel destinations through their "Try Before
You Fly" campaign. Potential travellers could experience VR tours of destinations like New York City, enhancing their
decision-making process.
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Hoew-Al will transform the tourism industry
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Smaller operators
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Personalised Guest Experiences
Revenue Management and Dynamic Pricing

Automated Customer Service & Agents
Predictive Maintenance

Chatbots for Booking and Inquiries
Enhanced Marketing Strategies

Guest Feedback Analysis

Virtual Reality Tours

Energy Management

Customised Travel Packages



6 minute read - Mar 01, 2024

Photography that
launched an empire:
How Airbnb
transformed their
business with
professional
photography

How professional photography helped make Airbnb

the #1 community-based room sharing marketplace in
the world.
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Hoew-Al will transform the tourism industry

Virtual Travel Assistants:

Google Travel offers Al-driven trip planning tools that help users organise their travel plans. By analysing
user preferences, past travel data, and search history, Google Travel suggests destinations, creates
itineraries, and offers recommendations for accommodations, restaurants, and activities. It can also
provide updates on flight prices and notify users of any changes.

Personalised Travel Apps:

Apps like Hopper use Al to predict future flight and hotel prices. Hopper analyses historical data and
current trends to recommend the best times to book flights and accommodations, helping users save
money. The app can also send notifications when prices drop, ensuring travellers get the best deals.

iNVgroup



How Hopper is using Al to change air travel

Nov 20 | Written By Ryan Lawler

This article is part of our "How Al is changing the world" event series, held in San Francisco, New York, and Tel Aviv from June to
November 2019, featuring insights by leading scientists and entrepreneurs on how Al will change healthcare, communication,
agriculture, travel, and other industries.

*Akkhkkk

With new apps like Hopper, Al is reaching consumers in the travel industry. Ella Alkalay, vice president of Data Science at Hopper,

shared some insights about how Hopper predicts the cost of airline tickets so that users can time their purchase to catch the
lowest ¢

Hopper has access to 50 trillion price itineraries, which enables the company to build models to determine how prices change over
time. Ella underscored just how important timing is with an example of two passengers on the same flight, flying in the same class.

One passenger paid $200forthe-fightwhile another paid $1,000. The reason for the difference~they-purchiased their tickets at

different times. This is where Hopper's data analytics can help. By analyzing historical patterns of price changes, Hopper can predict
if prices are likely to go up or down in the future and help customers time their purchases.

Because travel apps like Hopper have only occasional interactions with users, it makes it more difficult to build individual profiles.

However, because Hopper has such a large user base, it can identify similar types of customers and model recommendations on the
characteristics of those cohorts.



Hoew-Al will transform the tourism industry

Al Powered Booking Platforms:

Skyscanner employs Al to offer personalised travel options. By learning from user searches and
preferences, Skyscanner tailors its recommendations for flights, hotels, and car rentals. The platform also
provides insights on the best travel times and alternative routes to optimise the travel experience.

Chatbots for Travel Planning:

Travel booking websites like Kayak have integrated Al chatbots that assist users in planning their trips.
These chatbots can answer questions, provide travel suggestions, help with bookings, and even offer
real-time updates on flight status or travel disruptions.

iNVgroup



Hoew-Al will transform the tourism industry

Customised Travel Itineraries:

Platforms like Polarsteps use Al to create customised travel itineraries based on user interests and
preferences. Users input their travel dates, destination, and interests (such as history, food, adventure), and
Polarstep’s Al generates a detailed itinerary, including recommendations for activities and sights to visit.
Furthermore, your personalised trips are then saved for you to revisit - which you can request to make into
a book.

Al Driven Recommendation Engines:

TripAdvisor uses Al to provide personalised recommendations for hotels, restaurants, and attractions. By
analysing user reviews and preferences, TripAdvisor’'s Al can suggest options that are tailored to individual
tastes, ensuring a more satisfying travel experience.

iNVgroup
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Hoew-Al will transform the tourism industry

Augmented Reality (AR) and Virtual Reality (VR) Previews:

VR tours allow users to virtually explore hotels, destinations, and attractions before booking. This Al-driven
feature helps travellers make more informed decisions by providing a realistic preview of what they can
expect.

Language Translation Services and Apps:

Google Translate and ChatGPT use Al to provide real-time translation services, which is invaluable for
travellers in foreign countries. These services can translate spoken words, written text, and even text in
images, making it easier for travellers to communicate and navigate new environments.
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EXPLORE PETRA WITH
STREET VIEW

Many people think that Petra begins and ends with Al
Khaznah - The Treasury - but as you will learn there is so
much more to explore within this ancient city. Stay and walk
around here for a while or click below to start exploring

Petra in its entirety.




Hoew-Al will transform the tourism industry

Smart Packing Assistants:

Apps like PackPoint use Al to help travellers pack efficiently. By analysing the user’s destination, travel
dates, length of stay, and planned activities, PackPoint generates a customised packing list, ensuring that
travellers pack everything they need without overpacking.

Weather Prediction and Travel Advisory Apps:

Dark Sky (now integrated into Apple Weather) uses Al to provide hyper-local weather forecasts. This helps
travellers plan their activities and make necessary adjustments to their itineraries based on weather
conditions.

iNVgroup
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A customer example



My wife and | want to plan a 2-week trip in the Southwest of England taking in the sights from
Stonehenge west through Exeter and Plymouth and then staying in Devon & Cornwall for about 10

days, visiting historic and ancient sites and gorgeous beaches. We like to ramble along public coastal
walkways and are accustomed to walking about 8 miles a day.

Please give me a proposed itinerary for the two weeks. This should include travel plans and journey
times. It should also include recommendations on hotels to stay in in the Exeter and Plymouth areas
as well as Airbnbs to stay in more remote areas.

We intend to arrive at Heathrow on Saturday May 31st and leave Heathrow on Sunday June 15th. We
will rent a car at Heathrow and have the car for the 2 weeks we are in England.




Below is a proposed itinerary that balances a few days in the Stonehenge/Exeter/Plymouth

corridor with roughly 10 days exploring the stunning coastlines, ancient sites and countryside of
Devon and Cornwall. Journey times are approximate and will depend on traffic and stops along the

way.

Day 1~ Saturday, 31 May: Arrival & Stonehenge Area
« Arrive at Heathrow: Collect your rental car and set off.
« Drive: Approximately 1 hour to the Salisbury/Amesbury area.

« Afternoon: If time permits, have a first glimpse of Stonehenge (or simply enjoy the rural
surroundings).

« Overnight: Stay at a local inn in the Amesbury/Salisbury area.

Day 2 - Sunday, 1 June: Stonehenge & Exeter
« Morning: Visit Stonehenge early to beat the crowds.
« Drive: Head to Exeter (approx. 1% hours).

« Afternoon: Check into your Exeter hotel - we recommend Hotel du Vin Exeter for its
boutique charm or the Mercure Exeter Rougemont Hotel if you prefer a central, modern
option. Enjoy a stroll around the historic city centre and its cathedral.

« Overnight: Exeter.

Day 3 - Monday, 2 June: Discover Exeter

« Morning & Afternoon: Explore Exeter’s highlights - wander through the Underground
Passages, visit the Royal Albert Memorial Museum, and wander the quayside.

« Optional: A short ramble along the Exe Estuary if you fancy a gentle walk.

« Overnight: Exeter. &

Day 4 - Tuesday, 3 June: Exeter to Plymouth

Morning: Depart Exeter and drive to Plymouth (journey time approx. 1%-2 hours along scenic
routes).

Afternoon: Check into your Plymouth hotel. We suggest the DoubleTree by Hilton Plymouth
or Jurys Inn Plymouth for comfortable, central accommodation. Explore Plymouth Hoe and
the Barbican district.

Overnight: Plymouth.

Day 5 - Wednesday, 4 June: Exploring Plymouth

Day: Enjoy Plymouth's attractions - perhaps visit the National Marine Aquarium or take a
leisurely coastal walk on a section of the South West Coast Path.

Overnight: Plymouth.

Day 6 - Thursday, 5 June: Onwards to Cornwall - St lves

Morning: Depart Plymouth for St Ives, Cornwall (approx. 1%z hours' drive).

Afternoon: Check into a remote Airbnb in St Ives. Look for a charming coastal cottage or
apartment with sea views to fully embrace the local ambience. Enjoy a stroll along the beach
or a short section of the coastal path.

Overnight: St Ives.

Day 7 - Friday, 6 June: St lves & Coastal Rambling

Day: Spend a full day in St Ives. Visit the Tate St Ives if you're in the mood for art, and set off
on an 8-mile ramble along a scenic section of the South West Coast Path.

Overnight: St Ives Airbnb.



Day 8 - Saturday, 7 June: West Cornwall Adventures

= Day: Consider a day trip to Land's End or explore nearby fishing villages along rugged coastal
paths. Enjoy more time on the beach and plenty of fresh sea air.

= Overnight: St Ives.

Day 9 - Sunday, 8 June: Cornwall to Devon - Dartmouth
* Morning: Leave St Ives and drive to Dartmouth in Devon (approx. 2 hours).

« Afternoon: Check into a remote Airbnb in Dartmouth - a cosy cottage or riverside apartment
with views over the River Dart is ideal. Take in the charm of Dartmouth’s narrow streets and
historic castle.

« Overnight: Dartmouth.

Day 10 - Monday, 9 June: Dartmouth Coastal Walks

= Day: Enjoy a full day exploring Dartmouth. Embark on an 8-mile coastal walk - for instance, a
stretch of the South West Coast Path between Dartmouth and Kingswear offers dramatic sea
views and plenty of fresh air.

« Overnight: Dartmouth Airbnb.

Day 11 - Tuesday, 10 June: South Devon Exploration

« Day: Delve further into South Devon. You might opt for a boat trip along the River Dart, visit
the historic town of Totnes, or enjoy another scenic coastal ramble.

= Overnight: Dartmouth.

Day 12 - Wednesday, 11 June: More of South Devon

« Day: Consider exploring the fossil-rich beaches near Dawlish or revisiting Dartmouth Castle if
you haven't already. Enjoy a relaxed day of walking and sampling local seafood.

« Overnight: Dartmouth.

Day 13 - Thursday, 12 June: Day Trip to Salcombe & Surrounds

« Day: Take a day trip to the picturesque town of Salcombe or venture further along the Devon
coastline for more breathtaking views and invigorating walks.

« Overnight: Dartmouth.

Day 14 - Friday, 13 June: Final Full Day in Devon

« Day: Spend your last full day enjoying a leisurely coastal walk or a visit to a nearby village -
soaking in the timeless Devon scenery.

« Overnight: Either continue in Dartmouth or, if you prefer a shorter drive on departure day,
begin your journey back and stay overnight in a hotel near Heathrow.

Day 15 - Saturday, 14 June: Return to Heathrow Area

« Morning: If still in Dartmouth, allow approx. 2-2%: hours for the drive back to the Heathrow
area.

« Afternoon: Check into a hotel near Heathrow (for example, the Sofitel London Heathrow or a
similar option) to rest before your flight.

. ing: Enjoy a final ing in England.

Departure - Sunday, 15 June

« Morning: Return your rental car at Heathrow and depart.

¥
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A example for Worthing



Please give me an action plan for increasing awareness and driving

increased tourism to Worthing, a town on the south coast of
England. Please state your reasons:




&

Thought for 13 seconds v

Action Plan for Increasing Awareness and Driving Increased Tourism to Worthing, England
1. Develop a Comprehensive Marketing Campaign

+ Reason: A strategic marketing campaign will raise awareness of Worthing's attractions,
reaching potential tourists both nationally and internationally.

« Actions:
« Create Engaging Content: Develop high-quality promotional materials showcasing
Worthing's beaches, historical sites, and cultural events.

« Utilise Social Media Platforms: Leverage platforms like Instagram, Facebook, and
Twitter to share captivating images and stories about Worthing.

« Collaborate with Influencers: Partner with travel bloggers and social media

influencers to feature Worthing in their content.
2. Enhance Online Presence

* Reason: A strong online presence ensures that information about Worthing is easily
accessible to potential visitors.

* Actions:
« Optimise the Official Tourism Website: Ensure the website is user-friendly, mobile-
optimised, and regularly updated with current events and attractions.

« Improve Search Engine Rankings: Implement SEO strategies to appear higher in
search results for terms like "South Coast England tourism" or "beach holidays UK".

« Engage on Travel Platforms: Actively participate on TripAdvisor, Booking.com, and
other travel sites to provide information and respond to reviews.

3. Host Signature Events and Festivals

» Reason: Unique events can attract visitors and generate media coverage, highlighting
Worthing as a vibrant destination.

* Actions:

» Organise Annual Festivals: Create events such as a seaside music festival, food and

drink fairs, or arts and crafts markets.

» Promote Local Culture: Showcase local artists, musicians, and culinary talents to
provide authentic experiences.

» Seasonal Activities: Offer events during off-peak seasons to encourage year-round
tourism.

4. Develop Thematic Tourist Packages

» Reason: Tailored packages appeal to specific interests, making Worthing more attractive
to diverse tourist groups.

* Actions:

» Create Interest-Based Packages: Offer packages for families, adventure seekers,

history enthusiasts, and wellness tourists.

» Partner with Local Businesses: Collaborate with hotels, restaurants, and tour
operators to provide bundled deals.

» Promote Through Travel Agencies: Work with travel agents to market these
packages domestically and abroad.



5. Improve Transportation Links

» Reason: Easier accessibility increases the likelihood of tourists choosing Worthing as a

destination.

» Actions:

« Enhance Public Transport Connectivity: Lobby for more frequent train and bus

services from major cities like London and Brighton.

« Provide Shuttle Services: Offer shuttle buses from nearby airports or train stations

during peak tourist seasons.

+ Promote Sustainable Transport: Encourage cycling and walking tours by improving

pathways and providing rental services.
6. Invest in Infrastructure and Facilities

» Reason: High-quality infrastructure enhances visitor experience and encourages positive
word-of-mouth referrals.

o Actions:

+ Upgrade Amenities: Improve public facilities such as restrooms, seating areas, and

information centres.

« Maintain Cleanliness: Ensure beaches, parks, and public spaces are clean and well-
maintained.

« Enhance Signage: Provide clear and informative signage for attractions and
amenities.

7. Leverage Historical and Cultural Heritage

Reason: Worthing's rich history and culture can be a significant draw for tourists
interested in heritage and the arts.

Actions:

Promote Historical Sites: Highlight attractions like the Worthing Museum and Art
Gallery, and the town's Georgian and Victorian architecture.

Offer Guided Tours: Develop walking tours that educate visitors about Worthing's

history and cultural significance.

Cultural Events: Host theatre productions, art exhibitions, and literary festivals

celebrating local talent.

8. Engage in Partnerships and Collaborations

Reason: Collaborations can expand reach and share resources, amplifying marketing
efforts.

Actions:

Work with Nearby Destinations: Partner with neighbouring towns to create joint
tourism initiatives.

Collaborate with National Tourism Boards: Engage with VisitBritain and
VisitEngland for broader promotional campaigns.

Involve Local Community: Encourage local businesses and residents to participate
in tourism development efforts.



9. Implement Sustainable Tourism Practices

* Reason: Eco-friendly initiatives attract environmentally conscious travellers and preserve

the town's natural beauty.

o Actions:

* Promote Eco-Tourism Activities: Offer nature walks, bird watching, and

conservation tours.

» Sustainable Policies: Encourage businesses to adopt sustainable practices like

reducing plastic use and conserving energy.

« Educate Visitors: Provide information on how tourists can minimise their

environmental impact during their stay.
10. Gather and Utilise Visitor Feedback

* Reason: Understanding visitor experiences helps tailor services to meet their needs and

improve satisfaction.

e Actions:

¢ Conduct Surveys: Collect feedback through online and in-person surveys.

« Monitor Online Reviews: Regularly check and respond to reviews on travel websites.

» Data Analysis: Use feedback data to identify trends and areas for improvement.

Conclusion

By implementing this action plan, Worthing can enhance its appeal as a tourist destination, attract
a wider audience, and boost the local economy. Each strategy is designed to showcase the town's
unique offerings, improve visitor experiences, and promote sustainable growth in tourism.

Reasons Summary:

» Marketing and Online Presence: To increase visibility and accessibility of information,
making Worthing a top-of-mind destination.

« Events and Packages: To provide unique and appealing reasons for tourists to choose
Worthing over other destinations.
« Infrastructure and Accessibility: To ensure visitors have a positive experience from arrival to

departure.

» Heritage and Culture: To leverage Worthing's unique history and cultural assets as
attractions.

» Sustainability and Community Engagement: To build a tourism model that benefits both

visitors and residents, ensuring long-term success.
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