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FOR A BRIGHTER 
TOMORROW



“SUSTAINABLE MARKETING IS A 
PURPOSE-DRIVEN PRACTICE THAT 

WORKS TO ORIENTATE BUSINESSES, 
BRANDS AND SOCIETY TOWARDS A 

SUSTAINABLE FUTURE”

Sustainability Sincerity & 
Authenticity

Social 
Responsibility

Resource 
TransparencyEthics & Values

Broader Mission 
& Generosity

Demonstrative 
Values

Long-Term Goals



WHY = THE PURPOSE

HOW = THE PROCESS

WHAT = THE RESULT

THE GOLDEN CIRCLE

WHY

HOW

WHAT

What is your cause? What do you believe?

Specific actions taken to realise the Why

What do you do? The result of Why. Proof.



GUESTS’ BEHAVIOUR

60% of travellers want 
to see sustainability in 
action
Source: booking.com 2023
27,730 respondents across 33 countries



STRIVING FOR 
SUSTAINABILITY
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SEARCH DRIVES REVENUE
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HIGHER 
OR LOWER?
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WHICH TERM TRENDS HIGHER?

GREEN BREAKS
VS. 

SUSTAINABLE HOLIDAYS



GREEN BREAKS VS. 
SUSTAINABLE HOLIDAYS
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Photo by Mark mc neill on Unsplash
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TOMORROW’S TRAVELLERS





73% of UK hospitality businesses 
don’t have a sustainability accreditation

60% of travellers want to see 
sustainability in action

68% of UK hospitality businesses view 
sustainability as extremely or very important

In partnership





ONLY ONE 
RESULT!!!

NO FILTERS

WITH ECO FILTERS



HOW TO 
TALK ABOUT IT
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AUTHENTIC 
EXPERIENCES
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POWER IN 
PURPOSE
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